Shrinking supply has
met rising demand with
the inevitable upward
pressure on prices.

Over Qualified?

consumerforesic

Our Daily Bread

Food is about the get more expensive for
Irish consumers: much more expensive. In
recent weeks, wheat prices have surged to a
record, breaking through the $9 a bushel
mark on global markets for the first time.
Shrinking supply has met rising demand with
the inevitable upward pressure on prices.
Droughts in key grain growers like Australia
and Canada have reduced harvests to levels
last seen thirty years ago. Moreover, high oil
prices have diverted crops into bio-fuels: just
as overall supplies are under pressure. On
the other hand, rising demand in markets
such as China and India on the back of
economic growth has added to global
pressures.

The winners in all of this will be farmers and
those food manufacturers with strong ties to
growers. For many decades now food as a
category of consumer spending has declined
in terms of its share of total expenditure. But
all of that is about to change. Bread price
inflation is already running at 5.8% in Ireland
compared with 4.8% for overall prices. Don't
be surprised if your visits to the supermarket
become a lot more expensive in the months
and years ahead.

Is this good news or bad news for Ireland’s
food companies like Kerry and Glanbia? The
answer, as always, is that ‘it depends. To the
extent that they have long term contracts
with local growers for the supply of base
ingredients such as cereal and dairy goods
then the answer is probably that it is good
news. This does not mean they won't face
supplier price pressures - only that they will
still be able to meet customer demand.
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Immigrant Workers

On the other hand, so many products from
food manufacturers these days contain
ingredients sourced from many parts of the
world - not just Ireland. Special ingredients
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and additives are essential to the
manufacture of such products - even if they
do not make up the ‘bulk’ of the final product
(e.g.: margarine spread).

We are going through a global transition in
terms of food, energy and the environment -
and the final destination is uncertain. But
one thing is clear, the era of ‘cheap food'is
over:our daily bread can no longer be taken
for granted.

Ethnic Graduates

With tens of thousands of Irish students
starting third level courses this month, it is
encouraging to see so many going on to
higher education. Ireland needs a well
qualified workforce in order to deliver the
high levels of productivity that will ensure
our future prosperity.

One source of qualified labour is from among
foreign nationals migrating to Ireland.
Though the stereotypical image of foreign
nationals in the Irish workforce is one of their
working in low skilled manual and service
jobs, the surprising fact is how well qualified
many of them are.

Recent analyses of CSO data by the ESRI
showed that foreign national employees in
Ireland were twice as likely to have third
level/degree qualifications as Irish employees
on average. This is shown in the chart.

This is good news for Irish employers - in the
long run. Many foreign nationals are ‘over-
qualified’ for the jobs they are doing in
Ireland, held back often by limited English.
That will change (for the better) of course the
longer they stay in Ireland. Good news for
employers - though more competition for
those thousands of Irish students just
embarking on their third level education.

The Happiness of Nations

A fascinating study by Princeton economist
Angus Deaton has found that happiness
across nations is strongly associated with
higher incomes: contradicting the popular
notion that (more) money doesn’t make you
happy. He analyses results from a 2006
Gallup survey of consumers in 132 countries
(including Ireland). He also finds that
happiness is distributed ‘u-shaped’ across age
groups: the young and the elderly are
happier than the (grumpy) middle-aged.
More here:
http://weblamp.princeton.edu/chw/research/
papers.php
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