
Able, Willing & Ready
Marketers often talk about getting
consumers when they are ‘ready, willing and
able’.  In our experience, the sequence is
actually the other way around: you need to
get customers and potential customers
when they are ‘able, willing and ready’.  When
we say ‘able’ we mean their ability to pay for
our products and services; when we say
‘willing’ we mean that their previous
purchase experiences has left them inclined
to buy again; and finally when we say ‘ready’
we are talking about their confidence about
spending their money rather than saving it
for a rainy day.  

This is why consumer confidence is such an
importance concept.  You can have affluent
consumers able to buy, and satisfied
consumers willing to buy, but if the
economic clouds on the horizon look a little
dark then they may simply decide to keep
their money in their purses and wallets.
The good news for marketers is that Irish
consumers at the end of Q1 2006 are -
according to the monthly confidence survey
of the European Commission - amongst the
most confident in Europe (an index of +1
versus an EU average of -1).  Let the
spending begin …

Oil Trouble
Forfás have recently published a report - A
Baseline Assessment of Ireland’s Oil
Dependence - drawing on a study for Forfás
by Amárach Consulting and Dr. Robert
Hirsch.  Ireland is one of Europe’s most oil
dependent economies - leaving us especially
vulnerable to a future oil shock.  Amárach’s
research into consumer attitudes and
preferences in relation to energy shows
some willingness to change, if really
necessary.  The chart shows the order of
preference for various options to reduce car
usage for commuting (the main source of oil
consumption). 

A shorter working week (working four 12-
hour days followed by a three day weekend)
is the most popular option, followed by free
public transport.  Nevertheless, Irish
consumers - like their US counterparts - are
‘addicted to oil’ (though many have no
alternative to driving to work).  With the 
total number of vehicles registered in the
first two months of 2006 up 17% on the
same period last year, it would seem we are
still some way away from weaning ourselves
off our addiction.  

More at: www.forfas.ie 

Broadband Broadens Out
Amárach’s latest consumer technology
survey for Comreg shows that broadband
has finally captured the hearts and wallets 
of Ireland’s internet population:

• One in five home internet users (20%) now
uses broadband for internet access…

• …over half (54%) of home internet users
who do not have broadband have
considered it.

The widening adoption of broadband will
open up many new opportunities for
products and services aimed at Ireland’s 1.2
million internet users.  One such product is
VOIP - or voice over internet protocol.  Over 
a third (35%) of internet users has heard of
VOIP, though only one in ten of these have
actually used VOIP. Nevertheless, the
continuing growth of broadband usage
suggests that these newer offerings will find
a bigger potential market than heretofore.  

More at: www.comreg.ie

New Appointment
Amárach is delighted to announce the
appointment of Jane Kearney as Research
Director.  Jane was previously Research
Account Director at Empathy Research
(www.pigsback.com), and has worked in a
number of market research roles in Drury
Research, TNS mrbi and Lansdowne Market
Research.  As a member of our senior
management team, Jane will have lead
responsibility for developing Amárach's
online research services.

National Telecoms Summit
Gerard O’Neill, Chief Executive of Amárach
Consulting, will be chairing the opening
session of the inaugural National Telecoms
Summit in Croke Park Conference Centre on
27th April.

More details at: www.sbpconferences.com
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Saving Oil in a Hurry
Commuter preferences in the event of an oil shortage

Source: ‘Ireland in a Jam’ © Amárach Consulting, 2005
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