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Business Climate for 2008
Base: All Respondents N= 100

Significant improvement 2%
Some improvement 20%

No change

Some disimprovement

16%

Significant disimprovement

2)

Relative to 2007, how do you see the overall business climate in Ireland amaraCh
changing for 20087? resea rCh




Ireland as a Place to Do Business Now...
Base: All Respondents N=100

Very Difficult Very Supportive
1 2 3 4 5

\ J (S J

Y Y
Difficult 19% Supportive 36%

Average Score: 3.5

On a scale of 1 to 5 (where 1 = very difficult and 5 = very
supportive) how would you rate Ireland as a place to do @

business now? ,
amarach
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...And as a Place to Do Business in the Future
Base: All Respondents N= 100

Very Difficult Very Supportive
1 2 3 4 5

39

N J NG J
4 ~N

Difficult 22% Supportive 39%

Average Score: 3.2

And on a scale of 1 to 5 (again where 1 = very difficult and 5 =
very supportive) how would you rate Ireland as a place to do @

business in the future? ,
amarach
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Projected Increase in Business Activities for 2008
Base: All Respondents N=100

Commercial 41%
Public Sector contracts 33%
Industrial/ office 27%

Retail 26%

Residential 13%

Don't know 15%
Other 11%

As far as your Irish operations are concerned, in which areas do you see , @
an increase in activity in 2008? amarach
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Projections for Irish Commercial Property Values in 2008
Base: All Respondents N= 100

Negative

46%

2)

Do you think that there will be positive or negative growth in Irish amarach
6 commercial property values in 20087? resea rch



Positive Growth Predictions for Commercial Property
Base: All Respondents who predict positive growth N= 53

1- 3% 40%
4 6% 45%
7—9%
9-11%
0
Don't Know 8% @
You say that you expect there to be positive growth in Irish commercial amarach

property values in 2008. By what percentage do you think values will grow? resea rCh



Negative Growth Predictions for Commercial Property
Base: All Respondents who predict negative growth N= 46

1-3%

4 — 6%

7-9%

9-11%

12+

You say that you expect there to be positive growth in Irish commercial
property values in 2008. By what percentage do you think values will grow?

46%

26%

7%
%
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Projections for Irish Residential Property Values in 2008
Base: All Respondents N= 100

Negative

75%

2)

Do you think that there will be positive or negative growth in Irish amél‘aCh
9 residential property values in 20087? resea rch



Positive Growth Predictions for Residential Property
Base: All Respondents who predict positive growth N= 25

1-3% 64%

4 — 6% 36%

2)

You say that you expect there to be positive growth in Irish residential property amaraCh
10 values in 2008. By what percentage do you think values will grow? resea rch



Negative Growth Predictions for Residential Property
Base: All Respondents who predict negative growth N= 75

1-3%

4 — 6%

7—9%

9-11%

12+

You say that you expect there to be negative growth in Irish residential property
11 values in 2008. By what percentage do you think values will decline?

23%

36%

9%

11%
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Constraining Factors for Future Growth in Property Market

Base: All Respondents N= 100

Availability of Finance

62%

Over inflated vendor expectations

Planning Restrictions 21%

Stamp Duty 15%

Construction Capacity 4%

Other 25%

Don't Know ] 3%

48%

Which of the following do you consider to be the main constraining factors , @
for future growth in the Irish property market in 2008? amarach
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Factors Influencing Commercial Property Market
Base: All Respondents N=100

Attitudes of Banks to lending 60%

Difficulty in raising finance 45%

Interest rate changes 42%

Demand for investments 339,

Continued strong national economic 299,
performance

Increased labour costs 24%

Rising rents 21%

National Development Plan 12%

Continued inward migration 7%

Other ] 39,

Can you choose the most important factors that will influence the Irish @

commercial property market in 20087 amaraCh
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Factors Influencing Residential Property Market
Base: All Respondents N=100

Reducing consumer confidence | 135%

Interest rate changes | N16%

Increased supply of properties | 114%

Rising rents | | 10%

. . o
National economic performance | | 8%

Reduction in disposable income 7%

Continued inward migraton [ | 6%

Increased labour costs | | 2%
Demand for investments D 1%

Other []1%

And can you also choose the most important factor that will influence the , @
Irish residential property market in 20087 amarach
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Projected Number of Residential Units Built in 2008
100

Base: All Respondents N=

Less than 40,000

Between 40 -50,000

Between 50- 60,000
Between 60-70,000
Between 70-80,000

How many residential units do you expect to be completed in Ireland in 20087

15

51%

14%
1%
*
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Impact of Stamp Duty Reform on Residential Activity 2008

Base: All Respondents N= 100

16

Very significant impact

Significant impact

Little impact

No impact

In your opinion, how significant an impact will the stamp duty changes in the
recent Budget have on residential development activity in 20087

1%

3%

3%

2)

amarach
research



Projected Investment in Property for 2008

Base: All Respondents N= 100

Substantially more
Somewhat more

About the same amount

Somewhat less

Substantially less

Not applicable

In 2008, do you expect to invest more, the same or less in property as an asset
category than you did in 20077

17

20/
Z70

10%

22%

11%
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Attitudes Toward Current Property Market Conditions
Base: All Respondents N= 100

Neither agree

Agree nor disagree Disagree

The reduction in interest rates is
critical to the recovery of the property 86% 9% 5%
market in 2008

There are far better opportunities in
the overseas property market than in 87% 14% 9%
the Irish property market.

Stamp Duty plays a key role in driving

0 0 o
property investment abroad. 61% 18% 21%

Property represents the best
opportunity for investment in 2008 56% 20% 24%
(compared to shares or bonds).

The planning process in Ireland

o0 0 (o]
hinders investment. 67% 20% 13%

Property will present better
investment opportunities in 2008 53% 22% 25%
than equities.

2)

On what scale do you agree or disagree with the following statements? amaraCh
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Dublin Docklands Development Model
Base: All Respondents N= 100

2)

Do you think that the Dublin Docklands Development Authority model  @amarach
19 used in Dublin should be extended to other Urban areas? resea rch



Property Investment Intentions for 2008

Base: All Respondents N= 100

In Ireland

Abroad

47%

Neither

23%

In 2008, would you be more prepared to invest in Property Assets...

20
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Overseas Property Investment 2008
Base: All Respondents N= 100

USA
42%

Poland China
42% 39%

2)

Of the list below, please pick the top five locations for overseas property amérach
21 investment in 20087 resea rCh



Overseas Property Development 2008
Base: All Respondents N= 100

i
e

&‘Im
Z I\
UK

China Poland
47% 45% 42%
3 -a—
India Northern Ireland
40% 39%

And of the list below, please pick the top five locations for overseas
22 property development in 20087
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Green Issues
Base: All Respondents N= 100

2)

Have green issues moved up the agenda in your business? améraCh
23 research



Impact of Increased Importance of ‘Green Issues’ on Business
Base: All Respondents who feel Green Issue has increased in importance N=82

Has increased cost 41%
Has increased the regulatory burden 33%
Has enhanced your organizations ‘good 29%
corporate citizen’ goals

No major impact on my business 26%
Has been a vital market differentiator 21%
Other :| 2%
Which of the following do you consider to be the main constraining factors , @
for future growth in the Irish property market in 2008? amarach
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Position in Organisation

Base: All Respondents N= 100

Partner / Managing Partner

CEO / Managing Director / Owner
Manager

Director / Manager

Finance Director / Manager

Office Manager

Other

Prefer not to say

25

13%

25%

35%

8%

6%

5%

8%
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Organisation Type
Base: All Respondents N=

Partnership practice 13%
Irish owned - private company 54%
Irish owned - public company 9%
Subsidiary of overseas company 15%
Semi-state ] 2%

Government Department ] 2%

Other 5%

2)
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Industry Type
Base: All Respondents N= 100

Property &construction

64%

Financial services 15%

Consumer business (including retail) 5%

Technology, media & j 3%
telecommunications

2%

Public sector ||

(1)
Health Care L 2%

Natural resources/environmental 20/,
. 0
practice —

Other 7%

27
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Thank You

Amarach Research

37 Northumberland Road, Ballsbridge, Dublin 4
Phone: + 353 1 6605506

Email: michael.mcloughlin@amarach.com
Website: www.amarach.com
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Appendix: About Amarach

amamh consumerforesight

research  business impact through market research

® We are Ireland’s largest independent market
research agency, in business since 1989.

spnnu..sp-nnn. Spend ‘wopaciing maign Fican: cetariowion. The

f sew coraurar spanding aesd T 810 thom anircraatn g rarber
,.“H.,‘ wkh vy Tblhood tazies balevethat bnbindediBecorss s mar

crom tha €100 bilon ihrashold in EL fioutt placs o do busran in tha fruse
Spancing thi yawr wil ba up soma 5 billen  SSMIRAId do tha preane.

® We focus on delivering two key benefits to our
clients:

| on buri yar -Inchcating the scale aned
GV srength oF alarefs czrauma Eut whilaha gn-uumuus
o\ mporcet o tha urery lan psie
Aatha chart theeey, tha sk of mon namare ket tha buinm dh\-l ha fubra
spardirg il tavwdoubd cvar the couma. ©2MPArd to prrd o v, recis than one-
of e decads ¥ curmeni ends comings, This  Thied il sxpece o incrasss job numbers in
“.mmm,m_méw tha et s o whi s sdrecat half aspect
[1a % Y Invchume whh snciher 24-2%  20omep job numban st ek curent bred.
on o sue m ndisen) e ol
?ﬂr..ﬂ-idu:r-liml nhavika Hain tha previcu Barormeser Sury in e
el

1. Consumer Foresight

— using research to say ‘what next. SEEees Deheaond

‘orcarm Goverrmant regul ton, coat coredl,

" Sawingvench ina decacd comtet s Iviarari ratm, Inflsion nd i don kvl
owa L EE— airerglyun matiery of concem.

. ] The two I:;iggest shiﬂs‘ : :ppu-um- i ralasan Gt "-""-m:‘ P tha
2 . BUSIneSS lnSIght ar\ethegrowing FURT mﬂt:.:a:'ﬁﬁ:uh mlg::::::"m%m:dr

— using research to make business decisions. e e e e e tmperabocemy

the middle-ageing of “M::':;‘M'T:ﬁ that tha lick of sl abdlry Fbroadband I 6

the population. yaat o larger ancllarger sharm ofackiional :ﬁ.‘i."..:.'ﬂl"&'.".‘.tf;‘.".‘:.r""
® We provide the full array of market research ;m:mm"ﬂ"“ SRt

. . .

services including: e A —— T
a cormpuliony wtramare agu of et while s

-~ upm_hm = wimzet hiee-q uarier of

pondaTty albrs that tha GovernmaTt

thzu Inszchuce sompuory pamiore

¥au cmn conicad ha full rapaet -
P ch Busires: Baromeier Decemer
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® Register for our free fortnightly ezine .
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® Read our daily blog:
www.amarachresearch.blogspot.com @
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